Adding a Product with Pricing Based Attributes to your Storefront

1. Attribute Overview

2. Examples of Common Attributes

3. Setting up a single option attribute with pricing

4. Setting up two attribute options with pricing

5. Setting up two attributes options where both options affect the price
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When you are creating a product on your store, you may find it easier to create a product with several options
instead of making several unique products. For example, if you are selling T-Shirts you may want to create a
product for a single style and give customers the ability to choose what size t-shirt they want to purchase. It
could become very inconvenient for your customers to browse through 4 different products of the same t-
shirt to find the style they want. The easiest solution would be to create a product with an attribute.
Attributes are simply product options. Common attributes are size, color and scent. Occasionally, you may
even want to have the price vary based on a product option.

Pricing based attributes where the price varies give you the ability to charge more for a particular product
option. A common example of a product with pricing based attributes is t-shirts. You will often see t-shirts
were the price is the same for small, medium and large, but extra large costs more.

You can also use pricing based attributes to up sell your customers. For example if you are selling walnuts, you
can give customers the option of what size bag they would like to purchase. Here you customers will easily be
able to see that they could buy more (and potentially get more for their money by purchasing a slightly larger
bag of walnuts). Even if the price doesn’t vary, you can use attribute based pricing to help you keep track of
your attribute inventory.

Let’s start by taking a look at setting up a product with a single attribute where the price varies based on the
color of the purse selected. In this example, the Marc Jacobs Spring Pink Handbag comes in two different
colors (hot pink and light pink). The light pink version is a limited edition and costs $100, while the hot pink

purse costs $50.
Stare = Shipping Prefs

* Home Shipping Preferences
+ Store Design
» Store Available Shippers 2
~ Product Shipper Show on Store Front  Preferred
List Merchant-Defined - Configure
Search Federal Exprass - - Configure
Add United States Fostal Service - - Configure
Images UFS - - Configure
+ Shared Attributes
- Categaries IR
List Options 2
hlap
Low Inventory Allow: O wvill Call [wvill Call
Backordered Dizplay: Estimated Shipping
» Manufacturers
b Suppliers Apply

Custorn Fields

» eBay
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Product = Categories = Add

» Home Add Category

» Store Design

» Store
Basic Information
v Product o Here you can enter the
List Category: Handbags name of the category.
Search Description:
Add
Images

» Shared Attributes
v Categories
Add
List
Map
Low Inventory
Backordered
» Manufacturers
v Suppliers
Add
List

Preferences

Browser Title Bar:

Photo:

Sort Priority:
Featured Category:
Members Only:
Default Category:

Shopping
Comparison Sites:

Display:

Discount Designer Handbags | Store Name Her
Displays in search engine results, browser bookmarks and title bars, etc.

Browse..

Existing: None v

9999

[JMake this a featured category for my store

[J Show exclusively in members only catalog
[JMake this my default category for new products
[JExclude category from Shopping Comparison Sites

[JHide on Storefrant

Here you can change the
category sort priority, which
controls the order of categories
on your live store. The category
with the lowest sort priority
number will be displayed first.
If you leave the sort priority as
9999 the categories will be
listed alphabetically.

Depending on your store’s Product List layout (which can be updated using the Page Builder or for advanced
users the Page Template Manager), you can include a description and/or image for your category. Be sure to
resize your category image before bring it into Storefront (generally category images are around 100 to 300
pixels).

You can also update the page title for your product list page. Updating your Page Title to include keywords for
your category can help improve your ranking on the search engines. Since this will be viewed by potential
customers when your site is listed as a search result, you will want to keep this short and to the point while
still being readable.

You can also come back and make a category hidden on your store if you ever need to take down an entire

category at once. This can be helpful if you have seasonal categories that you don’t want up year round.
Custom Fields

» eBay Templates ?
» Marketing Header Template: :[jefauh 7v71
» Order List Template: Default +|
» Shipping Footer Template: Default v/

» Customer

- Click Submit when you have finished setting up the category. You
[ Submit ]W will be able to back and make changes if needed.
If you have created multiple product layouts using the Page Builder, you can select the List template that you
would like to use for this category.

» Sales
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Product = Categories = Add

Y lame Category Information

» Store Design

» Store Once you have created your category, you can start adding product or
v Drodig Handbags if you have a large number of items in this category, you may want to
create subcategories to break up your products into smaller groups.
List E ~
Basic Information ?
Search
Add Description:
Images Browser Title Bar: Discount Designer Handbags | Store Name Here
» Shared Attributes Photo: —
3 Sort Priority: 9999
v Categories
Featured Category: No
Add
s Members Only: Mo
is
Default Category: No
Map
Exclude from No
Low Inventary Shopping Comparison
Backordered Sites:
e ERfEEtiEE Hide on Storefront: No
v Suppliers
Add Templates ?
List Header Template:
Preferences List Template:
Custom Fields Footer Template:
» eBay
» Marketing Subcategories 2
» Order Subcategories:
» Shipping To create a subcategory, click on the

» Customer [ Update ] fSubcategories ] _ Subcategories button.
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Product = Categaries = Add

» Home Subcategories: Handbags
v:Store:Design Current Subcategories
» Store

v Product

List
- h Sl Subcatenory Here you can enter the name
:j;m Subcategory:* iSpring Line ‘ of your subcategory.
2
G Sort Priority: |gggg ‘
» Shared Attributes Featured [ Make this a featured category for my store
[ Category:
v Categories
Add [ Submit ] [ Reset ] [ Return to Category ]
List
hWap

To use the subcategory sort priority on your store, additional custom code will need to be added to your
header’s source code. Since updating your store’s code is required this feature is for advanced users only.

Product = Categaries = Add

> Home Category Information

» Store Design

» Store
v Product Handbags
List Basic Inf ion >
Search
= Now that you have created a category, you
| can now add a product to your store. e Nameiters
mages
» Shared Attributes T
: Sort Priority: 9999
v Categories
Featured Category: No
Add
Lisi Members Only: No
b Default Category: No
Map
Exclude from No
Low Inventory Shopping Comparison
Backordered Sites:
¥ MERGEEteTS Hide on Storefront: No
» Suppliers
Custom Fields Templates 2
» eBay Header Template:
» Marketing List Template:

» Order Footer Template:

» Shipping

N Subcategories 2
» Customer

FiS5lad Subcategories: Spring Line

» Support

Update ] [ Subcategories ]

Report
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Product = Add

» Home
» Store Design
b Store
- Product
List
Search
Add
Images
» Shared Aftributes
- Categoaries
Add
List
hiap
Lo Irventory
Backordered
» Manufacturers
v Suppliers
Custom Fields
» eBay
» Marketing
v Order
» Shipping
» Customer

v Support

Add Product

~ Basic Information
Product Mame:®
Categories:

Sk tem Ma:

ISBN:

MPM:

URC:

OEM:

Condition:

Listing Termplate:
Product Detail Termplate:
Product Type:

Showe in Store:
Featured Product:
tledia:

Subscription:
Autharization:

Order Extensions:

Online Guide

* Use the Wizard Instead

Here you can enter in the name of the product.

|Marc Jacobs Spring Fink Handbag

Helpful Tip: A good product name is descriptive

Azzign Categories

and to the point.

These additional fields can be
used to enter more specific
information about a product.
Note: Many of these fields maybe

|N0ne

~| left blank.

|New V|

| Mone selected

| Default V|

|N0rmal V|
Active
[ Make this a featured product for my store

[ Product is a book, a movie or music
O Subscription product
[ Special authorization required to purchase

[ Gather order extensions during checkout
Ternplate: |None V|

Storefront Pricing Based Attributes Guide (updated for version 10.3.2)

Page 6



Once you have entered in the general information about a product you will be able to assign it to a category. For this
example, let’s place this product in the Handbag subcategory for Spring Line.

1 Assign Categories 251X

|
Select the categories to assign to your product, and then click Save.

. Available Categories Assigned Categories

:Handbégs
+-Magenets
MNew

»

Step 1: To add a product to a
subcategory, you will need to

* next to the

first click on the
main category. This will expand
the category menu to show any

subcategories.

Save LVA(:.'.anceI
1 Assign Categories ? X

Select the categories to assign to your product, and then click Save.

€ Available Categories Assigned Categories
-~ Handbags
#Spring Line
+-Magenets
CINew
t -
i Step 2: Once you have X
expanded your category, you
i can select the category or
r subcategories from the list of
3 available categories. Step 3: Click on the arrow to
assign the product to the
| selected category.
i

|

Step 4: Remember to click Save. q Save ‘ Cancel |
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» Customer ~ Description
> Support . L
Brief Description
Report

The brief description displays on product search results pages.

Standard

Fant - | Size - [A} [B U ==

When a customer is looking

1]
I
s
iy

Enter a short one or two sentence description of your product here.
at multiple products they will see a small image and the brief description of each product. You will

want to keep this description short and to the point.

You also have the option to leave this field blank in which customers will just see the product
name, price and a small thumbnail of the product.

Long Description

The lony description displays on the product detail page.

Standard
Font ~ Size - |AF [B||F||U

Enter a detailed description of the product here. This is the description that customers will see when they are
looking at this product only. Be sure to take some time to include all the important information about this

product. This description is your opportunity to sell this product to potential customers.

.
|

kL

]

Helpful tip: If you are selling items from a drop shipper, you will want to take some time to modify the product
description to make it unique (this will help you stand out from other stores selling the same products).

Your detailed product description carries a lot of weight with the search engines. The information that you provide gives
the search engines a detailed description of the specifics about this product. The detailed description is where search
engines will look for keywords that describe this product. Successful online stores generally have product descriptions
that are 50 to 100 words with keywords included in the description. While you don’t need to write a short novel about
your product, you do need to provide enough information to give the search engines and your customers a good idea of

what your product is and its benefits.

- _______________________________________________________________________________|
Page 8
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~ Images 2

Display up to fourimages on your product detail page. The primary image also displays at a smaller
size in product search resulis, and on the home page when featured or random products are showm,

Product Images

Pritnary Image
Drop zelected image Drop selected image Drop zelected image Drop zelected image

Unload an imade Next you will want to upload an image of your product.
Note: You can have up to 4 images for each product.

Search available images by name or tag: Search

Available Images 3 images (page 1 of 1)

Here you will be able to see all of the product images you

; have previously uploaded into Storefront. If you would like
i to use an existing image you can simple drag an image and
drop it into the product image boxes above.

To assign an image to your product, drag an image from this area and drop it into your
product images.

Mote: The default resize options can be changed in Images = Image Settings

omannsuny

r “nage 1 of 1)
v Order Add Product Image X

» Shipping

» Customer Browse to an image or enter an image URL and then click Sawve,

b Support

Recommendation: & small, medium and large image will be created from the
Report image that you upload. For optimal display, upload your product images at a
size of B50 pixels or larger.

Upload Image When you click on Browse you will be able

{5}| Brawse.. to upload an image from your computer.

Insert Image URL

Nott O
Example: hitp: ffasaea mystore comipicsimage gif

PP 2)

Title . -
— Once you have selected an image

Example: Mike Air Max Tarch 4 from your computer, you will be able 2
Y Im to add an image title and tag. D

Tags <
r A Example: hike, Shoes, Running (separate tags with commas) {.'.z'
3 0F —_’J

When vou are done adding a product, remember to click Save. ﬁ fiescilatancel 2

When you upload an image from your computer, Storefront will create three different version of the image. By default it
will create a 100 pixel thumbnail that will be used when a customer is looking at multiple products, a 300 pixel medium
size image that customers will see when looking at a single product, and a 650 pixel large zoom image. When a customer
is looking at a single product on your store, they can click on the medium size image and the large image will openin a
new window (also known as an image zoom).

When you are adding an image you will also have the ability to give the image a title and tags. The title is used to provide
additional information about the image. An ideal image title is short, relevant and to the point. Depending on which
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browsers your customers use when they are viewing your store, they may be able to see this information so while this is
a great place to include keywords about your product, customers should be able to read this information. Image tags are
general keywords for this image. While setting up image tags is part of properly setting up a product, image tags are not
nearly as important as the name of your product, product description and image title.

= Pricing Information 2
Sell Price™ 450,00 Here you can enter the sell price, which is the price
T _— customers will pay for this product.
Surcharge: $0.00
Invoice Text:
Sale Information: [ Exclude product from store promations
Sales Tax: Taxable? Category: |None v
~ Shipping Information Note on Shipping Information:
Shipping: $0.00 [ Exclude from shipping charges Depending on how you are CaICUIating
e — 5T = shipping, you will need to provide
Wit — . different information.
Dimensions: Length: [0.0 in % Width: [0.0 in x Height: [0.0 in
~* Inventory Information 2
Quantly 1 If you want to have your Storefront keep track of your
Meelal 0 inventory, you will want to place the quantity you

Unit of Measure: have in stock here. You will also need to enable
inventory tracking under Store then Product Prefs.

Cost: $0.00

Supplier: Mahe v

If you are selling discounted items, you may choose to include a retail price, will provide customer an easy way to see
how much they are saving by purchasing on your store. If you aren’t seeing discounted items, then you will want to
leave the retail price field blank because including a retail price will show customers they are saving $0.

When using a surcharge for a product, customers viewing your live store will see the total cost of the product (ie: the sell
price + any surcharge). This option gives you the ability to include information about any surcharges on the customer’s
invoice. Because customers will see the overall total cost when looking at a product, these feature isn’t commonly used.

Depending how you are calculating shipping, you will need to provide different shipping information. For example if you
are using UPS, you have the ability to calculate based soloing on the weight of an item (in pounds). When you are using
USPS, shipping is calculated based on a packing algorithm. USPS requires that weight is entered in pounds (if an item is 8
ounces you will need to enter the weight as .5 Ibs) and that dimensions are entered in inches. You will also need to set
up shipping containers for USPS to determine the packaging that will be used when calculating shipping.
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* Attributes ) ) ) 2
If you have any product options, you can add an attribute. Common attributes

h are size, color and scent. To add a new product option click on Add Attribute.

10 attributes remaining.

- Attributes 2

Color: Shared Attributes

ane ¢ Here you can enter the name of the product option.

For example if you wanted customers to choose the
color of the purse, the Storefront label would be Color
and the attribute values would be the choices in this

Selection Display Type . . .
case Light Pink and Hot Pink.
@ Pull down menu O Radio button 8

Storefront Label
Colar

Attribute Values
Light Pink, Hot Pink

Be sure to separate your product options with a
comma.

Add Another Attribute

9 sttributes remaining.

When you are detail with attributes (or product options) will be able to enter in the attribute inventory or attribute price
once the product has been created.

~ Options 2

Product Services are used ) ]
N Product Services: Swe Gather? Title Fee

to collect additional s O $0.00
information that pt O 50,00
customers can type into
this field. = Custom Information 2

Custom 1 . L

veom Custom information is used when

Custom 2 custom code has been added to your

Custom 3 Storefront. In most cases these fields

Custom 4 will be left blank.

Custom 5

Custom B

Unlike a product attribute where customers can select information from predefined options, product services allow
customers to type information into this field. Generally this field is used if you need to gather additional information to
personalize a product. For example, if you are selling shirts and need to know the name of the company to put on the
shirt, you could check the box for gather and put “Company Name” as the title. Customers view your store will see a box
for company name where they can type the name of the company. You also have the ability to charge an additional fee
for personalization.

~ Search Engine Tuning 2
Meta Description: f Here you can enter a meta

SEarh B s e raras description for this product.

Customers won't see this information when they are looking at this product on your live store. Typically, search engines
will display this text with the link to a particular product on your store. The blue link is generally the name of your
product and the text underneath it is your meta description. While it is helpful to include keywords in this short
description, the goal of a good meta description is to be easily understood and encourage customers to click on the link
to this product.
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v Google Product Search Feed 2

Google Category:

Note: Make sure you enter the category as shown in the Google Category Taxonomy.
Example: Toys & Games > Puzzles > Jigsaw Puzzles

Gender: None b
Age Group: None v:
[ Submit ] [ Reset ] [ Preview ] [ Cancel ]

Next if you are uploading your products to Google Shopping, you can include more detailed information that Google
Shopping uses for items. If you are in the US, UK, Germany or France there are several categories of items that must
include the Google Category. Additional information on categorize your products
Note: Any product belonging to the following Google categories must set the Product > Google Product Search Feed > Google Category value as
shown below.

e Apparel & Accessories > Clothing

e Apparel & Accessories > Shoes (Note: Do not use Apparel & Accessories for clothing and shoes.)

e  Media > Books

e  Media > DVDs & Videos

. Media > Music

e  Software > Video Game Software
Also remember that specifying a Google category does not replace the Product Type. The category that you place your
product in is used for the product type for Google Shopping.

If you are selling Apparel & Accessories, you will also need to select the gender (Female, Male or Unisex) and Age Group
(Adults or Kids) for this item.

Once you have finished creating your product, remember to click submit! You can always come back and update this
product later.

Froduct = List Qnline Guide

. Once you have finished setting up the
Product Information product, we can now add more information
about our product options (or attributes).

 Home

+ Store Design

b Store
- Product Mare Jacobs Spring Pink Handbag
List Product No. 14
Search
Add [ Update ] [ Copy ] [ Keywords ] [ Related ] [Attrihutes ]l [ Promations ] [ List on eBay
Images

» Shared Aftributes ~ Basic Information

- Categories

el Product Mame:* hWlarc Jacobs Spring Pink Handbag
Categories: Mew

List
SkUitemMNo:

Map
ISR
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Froduct = List

* Home Product Attributes
» Store Design Marc Jacobs Spring Pink Handbag | SKU: | Price: $50.00
F Store
Current Attribute Inventory
* Product
Lizt SKU Price Oty
Search
Add Attribute to |I'|VEI'|‘I‘DI“_|,|’ Now that you are looking at the product attributes,
Add you can modify the product information for each
Irmages product option (or attribute).
k Shared Attribut . .
are rhutes = Basic Information 2
- Categories
List ISBM: | |
Ty
rAP: | |
Low Inventory
Backordered LPC: | |
¥ Manufacturers Condition: i
. =N W
» Suppliers
. Colar:
Custom Fields o Al 3
Al )
v eBay —_— First be sure to select the product
~ Pricing Inf i Light ”"'" ' attribute that you would like to set up.
» Marketing ricing InformatioHgt Piplk
r Order Price: |1DEI 0o ' Next if the price for this attribute is
L. : different, you can change the
* Shipping Cost: |$D o | pricing information.
F Customer :

In this example, let’s start by set up the limited edition light pink purse. First you will need to select the attribute, in this
case select light pink from the color dropdown menu. Next you will want to change the price to $100.
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F Support

= Inventory Information
Report Next if you have inventory enabled, you can
Cluantity: £ enter the quantity in stock for this product
option. In this case the light pink purse is a
Linit of Measure: limited edition and there are only 50 in stock.
= Shipping Information I
Weight: 00 b Note on Shipping Information:

Depending on how you are
calculating shipping, you will need

Length: 00

in
to provide different information.
Width: 00 in
Height: 00 in
Container: S2alf
EleEioalE Choose File | Mg file chosen
Fulfillment:

Aol When you are done adjusting the product information for
L]p[ﬂ ¥ [ﬂ this particular attribute, remember to click submit.

[ Feturn to Product ]

If you don’t have inventory enabled, then you can skip the quantity field. Depending how you are calculating shipping,
you will need to provide different shipping information. For example if you are using UPS or FedEx, you have the ability
to calculate based soloing on the weight of an item (in pounds). When you are using USPS, shipping is calculated based
on a packing algorithm. USPS requires that weight is entered in pounds (if an item is 8 ounces you will need to enter the
weight as .5 Ibs) and that dimensions are entered in inches. You will also need to set up shipping containers for USPS to
determine the packaging that will be used when calculating shipping.
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FProduct = List

» Home Product Attributes
» Store Design Marc Jacebs Spring Pink Handbag | SKU: | Price: $50.00
r Store
Current Attribute Inventory
= Product
List SHKU Price Oty
Seatch $100.00 g0

Once you have finished setting up your first attribute
Images . information, you will be able to see a quick snap
v Shared Attributes Add Attribute to Inventory shoot of the .at.tribute d.etails here. If You ever need
. to change this information, you can click on the blue
v Categories number next to the attribute.

Add - Basic Information iy
List
Map Sk | |
Low Inventory ISBN: | |
Backorderad
AP | |
r Manufacturers
b Suppliers URC: | |
Custom Fields Condition: M Z Next you can set up your remaining attribute.
v eBay If the price isn’t affect by this second option
. Colar: All v or you don’t need to set up a different
» Marketing Al inventory, you can skip this step.
v Crder — . Light Fink
» Shipoi ~ Pricing Infﬂrmatlm In this example, there are 100 hot pink purses
npping — in stock, so you will want to set up the
v Customer Price: |$5EI.EIEI attribute information for Hot Pink.
b Support Cost: |$D.DD |

Report

First you will want to select Hot Pink from the color dropdown menu. The hot pink purse cost the standard $50 dollars
so the price can be left as is.
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= Inventory Information Next if you have inventory enabled, you

Quantity Mg | can enter the quantity in stock for this
product option. In this example there 100

Linit of Measure: hot pink purses in stock you will want to
update the quantity field to 100.

=~ Shipping Information 2

Weight: 0.0 I

Length: 0.0 in

Width: 0.0 in

Height: 0.0 in

Container: Salf w

ElREEE Choose File | mo file chosen

Fulfillment:

E When you are done adjusting the product information
PRIy for this particular attribute. remember to click submit.

Return to Product

Product = List

» Home Product Attributes

» Store Design Marc Jacobs Spring Pink Handbag | SKU: | Price: $50.00

b Store

- Product Current Attribute Inventory
List SHU Price Oty
Search 1 $50.00 100
Add Haot Pink
Images 2 $100.00 a0

F Shared Attributes Ligy il Bl

Once you are done setting up all your attributes, you can review the current attribute inventory to make sure everything
has been set up correct. You can also test out your attribute pricing by going to your live store and adding a product to
your cart and making sure that the pricing is showing correctly.

Next let’s take a look a setting up a product with two attributes where only one attribute affects the price of the
product. In this example, the Soy Based Taper Candles comes in 3 different colors (red, green, blue) and two different
sizes (8 inch, 12 inch). The color doesn’t change the price of the candle while the size does. Also in this example, the
products are made to order so inventory won’t be enabled.

To add a new product, click on Product then Add on the left hand navigation menu.
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Product = Add

» Home
» Store Design
» Store
= Product
List
Search
Images
b Shared Attributes
~ Categories
Add
List
hdap
Low Irventary
Backorderad
» Manufacturers
v Suppliers
Custom Fields
» eBay
» Marketing
v Order
» Shipping
» Customer
b Support

Report

Add Product

- Basic Information

Product Mame:™

Categories:

SkUAterm Mao:

ISBEN:

WP

URC:

OEM:

Condition:

Listing Template:
Product Detail Ternplate:
Product Type:

Show in Store:
Featured Product:
Media:
Subscription:
Authorization:

Order Extensions:

#* Use the Wizard Instead

|Soy Baszed Taper Candle

N

Assign Categories

Here you can enter the name of the product.
Helpful Tip: A good product name is descriptive
but to the point.

| Mone

|New V|

| Mone selected

| Default

]

|N0rma|

|

Active

[ Make this a featured product for my store

O Product is a hook, & movie or music

O Subscription product

O Special autharization reguired to purchase

[ Gather order extensions during checkout

Template: | Mane

W

These additional fields can be
used to enter more specific
information about a product.
Note: Many of these fields
maybe left blank.
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Once you have entered in the general information about a product you will be able to assign it to a category. For this
example, let’s place this product in the Candle category by click on Assign Category.
e

» Store Assign Categories X )
e
- Product -
List Select the categories to assign to your product, and then click Sawve.
Saarch Ava.ilahle Categories Assigned Categories
Add ~~@Candles
Images Mecklaces
v Shared Attribu B
~ Categories Ruber Duckies
Add -l Test Category
List
»
Wap ,
Lowy Irventory
Backordered Step 1: Sel_ect the categf)ry
or categories from the list of
b Manufacturers A .
; available categories. ]
» Suppliers Step 2: Click on the arrow to
Custorm Fields assign the product to the
» eBay selected category.
» Marketing
» Order
+ Shipping
Step 3: Remember to click Save. ﬁ save || Cancel
» Customer
» Customer + Description 2
» Support
Brief Description
Report

The brief description displays on product search results pages.
Standard
Font + | Size - |Ar |B U i= =

Enter a short one or two sentence description of your product here. When a customer is looking
at multiple products they will see a small image and the brief description of each product. You will

want to keep this description short and to the point.

Ak
Iy

You also have the option to leave this field blank in which customers will just see the product
name, price and a small thumbnail of the product.

Long Description

The lonyg description displays on the product detail page.
Standard
Font ~ Size - |AF Bl | 1| |U

Enter a detailed description of the product here. This is the description that customers will see when they are
looking at this product only. Be sure to take some time to include all the important information about this
product. This description is your opportunity to sell this product to potential customers.

.
1
L]

Helpful tip: If you are selling items from a drop shipper, you will want to take some time to modify the product
description to make it unique (this will help you stand out from other stores selling the same products).

Your detailed product description carries a lot of weight with the search engines. The information that you provide gives
the search engines a detailed description of the specifics about this product. The detailed description is where search
engines will look for keywords that describe this product. Successful online stores generally have product descriptions
that are at least 50 to 100 words with keywords included in the description. While you don’t need to write a short novel
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about your product, you do need to provide enough information to give the search engines and your customers a good
idea of what your product is and its benefits.

* Images 2

Display up to fourimages on your product detail page. The primary image also displays at a smaller
size in product search results, and on the home page when featured or random products are shown.

Product Images

Pritmary Image
Drop selected image Drop selected image Drop zelected image Drop zelected image

Unload an imade Next you will want to upload an image of your product.
Note: You can have up to 4 images for each product.

Search available images by name or tag: Search

Available Images 3 images (page 1 of 11

Here you will be able to see all of the product images you

; have previously uploaded into Storefront. If you would like
L to use an existing image you can simple drag an image and
drop it into the product image boxes above.

To assign an image to your product, drag an image from this area and drop it into your
product images.

Mote: The default resize options can be changed in Images > Image Settings

LU TS TTTET)

’ “page 1 of 1)
» Order Add Product Image X

+ Shipping

» Customer Browse to an image or enter an image URL and then click Sawve,

» Support Recommendation: A small, medium and large image will be created from the

Report image that you upload. For optimal display, upload your product images at a
size of B50 pixels or larger.

Upload Image When you click on Browse you will be able

&) Eirowse.. to upload an image from your computer.

Insert Image URL

Moty O
Example: bitp: fhasaea mystore comipicaimage gif

b Pri { }'_)l

Title ] =
. Once you have selected an image .

Example: Mike Air Max Tarch 4 from your computer, you will be able 2
Y Im to add an image title and tag. )

Tags LA
r A Example: Nike, Shoes, Running (separate tags wvith commas) '-{.'/'
3 OF -_'_)Ju

When vou are done adding a product, remember to click Save. ﬁ Saxemjatancel L2

When you upload an image from your computer, Storefront will create three different version of the image. By default it
will create a 100 pixel thumbnail that will be used when a customer is looking at multiple products, a 300 pixel medium
size image that customers will see when looking at a single product, and a 650 pixel large zoom image. When a customer
is looking at a single product on your store, they can click on the medium size image and the large image will openin a
new window (also known as an image zoom).
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When you are adding an image you will also have the ability to give the image a title and tags. The title is used to provide
additional information about the image. An ideal image title is short, relevant and to the point. Depending on which
browsers your customers use when they are viewing your store, they may be able to see this information so while this is
a great place to include keywords about your product, customers should be able to read this information. Image tags are
general keywords for this image. While setting up image tags is part of properly setting up a product, image tags are not
nearly as important as the name of your product, product description and image title.

= Pricing Information Here you can enter the sell price, which is the
Sell Price: $6.00 price customers will pay for this product.
With pricing based attributes, it is best to show
Retail Price: £0.00 . . . .
: the base price of this product (ie: the price for
Surcharge: $0.00 the cheapest version).
Invoice Text:

Sale Information: [J Exclude product from store promotions

Sales Tax: Taxable? Category: |Mone »

* Shipping Information L. )
Note on Shipping Information:

Shipping: §0.00 O Exclude from shipping charges [ Depending on how you are calculating
Container: Self 7 shipping, you will need to provide

) different information.
Weight: ] b
Direnszians: Length: [0.0 in % Width: [0.0 in % Height: [0.0 in
= Inventory Information 2
Cluantity:

J a If you want to have your Storefront keep track of your
Threshold: 0 inventory, you will want to place the quantity you have
Unit of Measure: in stock here. You will also need to enable inventory

tracking under Store then Product Prefs.
o=t $0.00
Supplier: Naone v

If you are selling discounted items, you may choose to include a retail price, will provide customer an easy way to see
how much they are saving by purchasing on your store. If you aren’t seeing discounted items, then you will want to
leave the retail price field blank because including a retail price will show customers they are saving SO.

When using a surcharge for a product, customers viewing your live store will see the total cost of the product (ie: the sell
price + any surcharge). This option gives you the ability to include information about any surcharges on the customer’s
invoice. Because customers will see the overall total cost when looking at a product, these feature isn’t commonly used.

Depending how you are calculating shipping, you will need to provide different shipping information. For example if you
are using UPS, you have the ability to calculate based soloing on the weight of an item (in pounds). When you are using
USPS, shipping is calculated based on a packing algorithm. USPS requires that weight is entered in pounds (if an item is 8
ounces you will need to enter the weight as .5 Ibs) and that dimensions are entered in inches. You will also need to set
up shipping containers for USPS to determine the packaging that will be used when calculating shipping.
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* Attributes . . ) 2
If you have any product options, you can add an attribute. Common attributes

h are size, color and scent. To add a new product option click on Add Attribute.

10 attributes remaining.

~ Attributes 2

Color: Shared Attributes

i .
2ne Here you can enter the name of the product option. For

example if you wanted customers to choose the color of

stizgaian Lebel the candle, the Storefront label would be Color and the

Col . . . .
oo attribute values would be the choices in this case Red,
Selection Display Type Green and Blue.
@ Pull down menu O Radio button
Adtribute Values Be sure to separate your prOdUCt OptiOnS with a comma.

Fed, Green, Elue

| Add Another Attribute | h To add second attribute, click on add another attribute.

9 attributes remsining.

Attribute Yalues

Red, Green, EBlue

Length: Shared Attributes

MNane R
Here you can enter the name of the product option. For

example if you wanted customers to choose the length

Storefront Label of the candle, the Storefront label would be Length and

Length the attribute values would be the choices in this case 8
Selection Display Type inches and 12 inches.

® Pull down menu O Radio button

Attribute Valugs Be sure to separate your product options with a comma.

S inches, 12 inches

Add Another Attribute

S attributes remaining.

~ Options 2

Product Services are used ]
N Product Services: Swe Gather? Title Fee

to collect additional s [ $0.00
information that Z O 50,00
customers can type into
this field. + Custom Information ?

Custom 1 . L

veom Custom information is used when

Custom 2 custom code has been added to your

Custom 3 Storefront. In most cases these fields

Custom 4 will be left blank.

Custom 5

Custom B

Unlike a product attribute where customers can select information from predefined options, product services allow
customers to type information into this field. Generally this field is used if you need to gather additional information to
personalize a product. For example, if you are selling shirts and need to know the name of the company to put on the
shirt, you could check the box for gather and put “Company Name” as the title. Customers view your store will see a box
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for company name where they can type the name of the company. You also have the ability to charge an additional fee
for personalization.

~ Search Engine Tuning 2
Meta Description: Here Yyou can enter a meta
Search Engine Keywords: description for this product.

Customers won’t see this information when they are looking at this product on your live store. Typically, search engines
will display this text with the link to a particular product on your store. The blue link is generally the name of your
product and the text underneath it is your meta description. While it is helpful to include keywords in this short

description, the goal of a good meta description is to be easily understood and encourage customers to click on the link
to this product.

v Google Product Search Feed 2

Google Category:

Note: Make sure you enter the category as shown in the Google Category Taxonomy.
Example: Toys & Games > Puzzles > Jigsaw Puzzles

Gender: None b
Age Group: None v
[ Submit ] [ Reset ] [ Preview ] [ Cancel ]

Next if you are uploading your products to Google Shopping, you can include more detailed information that Google
Shopping uses for items. If you are in the US, UK, Germany or France there are several categories of items that must
include the Google Category. Additional information on categorize your products

Note: Any product belonging to the following Google categories must set the Product > Google Product Search Feed > Google Category value as
shown below.

e  Apparel & Accessories > Clothing
e Apparel & Accessories > Shoes (Note: Do not use Apparel & Accessories for clothing and shoes.)
Media > Books
Media > DVDs & Videos
. Media > Music
e  Software > Video Game Software
Also remember that specifying a Google category does not replace the Product Type. The category that you place your
product in is used for the product type for Google Shopping.

If you are selling Apparel & Accessories, you will also need to select the gender (Female, Male or Unisex) and Age Group
(Adults or Kids) for this item.

Once you have finished creating your product, remember to click submit! You can always come back and update this
product later.

Product = Add .. .
Once you have finished setting up the product,
u we can now add more information about our
* feme Product Information | product options (or attributes).
+ Store Design

» Store
+ Product Soy Based Taper Candle
List Product No. 16
Search
Add [ Update ] [ Copy ] [ Keywords ] [ Related ] I[ Attributes ]I [ Pramations ] [ List on eBay
Images
» Shared Attributes ~ Basic Information ?
- Categories
add Product Marme:™ Soy Based Taper Candle
Categories: Candles
List
SKUAtemMo:
Iiap
ISBN
Lo Inventary
MPN:
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Froduct = Adi

» Home Product Attributes
¥ Store Design Soy Based Taper Candle | SKU: | Price: $6.00
b Store
Current Attribute Inventory
- Product
List SKU Price Oty
Search Now that you are looking at the product attributes,
Add Add Attribute to Inventory | you can modify the product information for each
attribute combination.
Images
» Shared Aftributes - Basic Information 2
« Categories
List ISEN: | |
Map
WP | |
Lo Inventory
Backordered UPC: | |
¥ hlanufacturers T - N =5
| e
» Suppliers Color Next you will need to select the attribute
Custorn Fields plor: All 4 combination that you would like to setup.
v eBay Length: Al 7 In this case be.cause the color doesn’t
. change the price of the product you can
» Marketing select ALL and then select the first length.
» Order = Pricing Informati
¥ Shipping - Next you can select the price for
' |$5-DEI | this combination. In this case an
» Customelr .
Caost: |$D n | 8 inch taper candle costs $6
F Support . regardless of the color.
Report
* Inventory Information 2
& You could change the inventory
Cuantity: D here, but this is example because

inventory isn’t enabled you don’t

Unit of Measure: |:| need to fill out this field.

= Shipping Information 2
Weight:
|D'D | Io Note on Shipping Information:
Length: |D.D | in Depending on how you are
— calculating shipping, you will need
blic |UU | in to provide different information.
HEightZ |DD | in

Caontainer:
ElECUDniC_ Choose File | Mg file chosen

Fulfillment:

Apply E When you are done adjusting the product information for this

particular attribute combination, remember to click submit.

Return to Product
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Froduct = Add 2nline Guide

» Home
¥ Store Design
¥ Store
«* Product
List
Search
Add
Images
¥ Shared Attributes
- Categories
Add
List
ST
Low Inventory
Backordered
¥ Manufacturers
b Suppliers
Custam Fields
» eBay
» Marketing
v Order
¥ Shipping
¥ Customelr
¥ Support

Report

Product Attributes

Soy Based Taper Candle | SKU: | Price: $6.00

Current Attribute Inventory

SKU Price

$5.00

aty
0

All, 8 inches

Once you have finished setting up your first attribute combination,
you will be able to see a quick snap shoot of the attribute details

Add Attribute to Inventory| here. If you ever need to change this information, you can click on
the blue number next to the attribute.

= Basic Information

sk |
[=BM: |
AP |
UPC: |
Conditian: e v
Colar: All v
Length: All v
All
g inches

= Pricing Informati R

nches

Next select your next attribute combination. In
this example, you will want to select ALL for
color and select the second length option.

Frice: |$BD|:|

Cost: |$DD|:|

Storefront Pricing Based Attributes Guide (updated for version 10.3.2)

Next enter the price for this
combination. In this example, the 12
inch taper candle costs $8
regardless of color.
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* Inventory Information 2

You could change the inventory here,

SR o but this is example because inventory
Unit of Measure: LShn tf?r}szEd you don’t need to fill out
is field.
~ Shipping Information 2
Weight:
Y 0.0 Ib Note on Shipping Information:
Length: 0o - Depending on how you are
- calculating shipping, you will
WWidth: oo i need to provide different
information.
HEight: oo in
Container: Salf w
Blifanz Choose File | Mo file chosen
Fulfillment:

Anply & When you are done adjusting the product information for this

particular attribute combination, remember to click submit.

[ Return to Product ]

Once you are done setting up all your attributes, you can review the current attribute inventory to make sure everything
has been set up correct. You can also test out your attribute pricing by going to your live store and adding a product to
your cart and making sure that the pricing is showing correctly.

Product = Adid
» Home Product Attributes
» Store Design Soy Based Taper Candle | SKU: | Price: $6.00
b Store

Current Attribute Inventory
- Product

List SKU Price Oty

Search 1 %3.00 0

Add All, 12 inches

Images 2 $6.00 0
All, 8 inches

F Shared Attributes
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Next let’s take a look at product with two attributes that both affect the price of the product. In this example, the Falling
Star Charm Necklace has two different options for the type of chain (silver and gold) and two different chain lengths (18
inch, 22 inch). Both the type of chain and the length of the necklace affect the price of the product.
To add a new product, click on Product then Add on the left hand navigation menu.

Product = Add

Add Product

+ Home

» Store Design

» Store
~ Basic Information
= Product
List Product Mame:™
Search Categories:
Add
Images SKUdtem Mo:
b Shared Attributes
ISBN:
v Categories
Add MPN:
List UPC:
Map OEM:
Low Inventary
Backordered eondition:

b hWanufacturers Listing Template:

» Suppliers

Custarn Fields

» eBay Product Type:

» Marketing Show in Store:

Featured Product:

b Order

» Shipping Media:

+ Customer Subscription:

» Support Authorization:
Report Order Extensions:

Product Detail Termplate:

Falling Star Charm MNecklace

MNewy

Assign Categories

MNane
RENS v

Mone selected

Default v
Marmal v
Active

* Use the Wizard Instead

and to the point.

Here you can enter in the name of the product.
Helpful Tip: A good product name is descriptive

These additional fields can be
used to enter more specific
information about a product.

v Note: Many of these fields maybe
left blank.

[J Make this a featured product far my store

[ Product is a hook, a movie or music

o Subscription product

[ Special autharization required to purchase

[ Gather order extensions during checkout

Template: | Mone

e

Product = Add Gn  Assign Categories 2 X%
e
+ Home Select the categories to assign to your product, and then click Save. 26 Wizard Instead
» Store Design Available Categories Assigned Categories
“Ocandles
» Store @heck .
eckKlaces |
~ Product £
: RES
List uber Duckies
Search i WTest Category
Add
Images
b Shared Attribu
 Eemaies Step 1: Select the category
Add or categories from the list of
: available categories.
List
helap
Low Inventary Step 2: Click on the arrow to
Bkt assign the product to the
» Manufacturers selected category.
v Suppliers
Custorn Fields
v eBay Steo 3: Remember to click Save. é Save || Cancel
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» Customer ~ Description
> Support . L
Brief Description
Report
The brief description displays on product search results pages.

Standard

Fant v | Size T &v B s

1
L]

Long Description

The lony description displays on the product detail page.

Standard

Fant - Size - |AF [B||F||U

i
Il
11
.
|
L
i

Your detailed product description carries a lot of weight with the search engines. The information that you provide gives
the search engines a detailed description of the specifics about this product. The detailed description is where search
engines will look for keywords that describe this product. Successful online stores generally have product descriptions
that are at least 50 to 100 words with keywords included in the description. While you don’t need to write a short novel
about your product, you do need to provide enough information to give the search engines and your customers a good

idea of what your product is and its benefits.

e —————
Page 27
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~ Images 2

Display up to four images on your product detail page. The primary image alsao displays at a smaller
size in product search results, and onthe home page when featured or random products are shawn.

Product Images

Primary Image
Draop selected image Drop selected image Drop selected image Drop selected image

Upload an image
Next you will want to upload an image of your product.
Search available images m!n me or tag; Note: You can have up to 4 images for each product.
Available Images 3 images (page 1 of 1)

Here you will be able to see all of the product images you
have previously uploaded into Storefront. If you would like
to use an existing image you can simple drag an image and

To assign an image to your product, drag an image from this area drop it into the product image boxes above.
product images.

.o s oo

Note: The default resize options can be changed in Images > Image Settings

Fomanncuny

I “page 1 of 1)
v Order Add Product Image X
» Shipping
+ Customer Browse to an image or enter an image URL and then click Sawve.
v Support

Recommendation: & srall, medium and large image will be created from the
Report image that you upload. For optimal display, upload your product images at a
size of B50 pixels or larger.

Upload Image When you click on Browse you will be able

O] Browse.. to upload an image from your computer.

Insert Image URL

Moty O
Example: hitp: fraenesy mystore compicsimage gif

FoPHo 2)

Title . -
= Once you have selected an image

Example: Nike Air Max Torch 4 from your computer, you will be able 2)
Y Im to add an image title and tag. D

Tags =
r A Example: hike, Shoes, Running (separste tags wwith commas) '_’J'
3 OF 2)

When vou are done adding a product, remember to click Save. ﬁ Sovesltancel Z)

When you upload an image from your computer, Storefront will create three different version of the image. By default it
will create a 100 pixel thumbnail that will be used when a customer is looking at multiple products, a 300 pixel medium
size image that customers will see when looking at a single product, and a 650 pixel large zoom image. When a customer
is looking at a single product on your store, they can click on the medium size image and the large image will openin a
new window (also known as an image zoom).

When you are adding an image you will also have the ability to give the image a title and tags. The title is used to provide
additional information about the image. An ideal image title is short, relevant and to the point. Depending on which

browsers your customers use when they are viewing your store, they may be able to see this information so while this is
a great place to include keywords about your product, customers should be able to read this information. Image tags are
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general keywords for this image. While setting up image tags is part of properly setting up a product, image tags are not
nearly as important as the name of your product, product description and image title.

= Pricing Information I

Sell Price:™ $25.00 Here you can enter the sell price,

Retail Price: 50.00 which is the price customers will pay
for this product.

Surcharge: . .. . s
4 s0.00 With pricing based attributes, it is best
Invnice Text: to show the base price of this product
Sale Infarmation: O Exclude product fram store promations (ie: the price for the cheapest version).
Sales Ta: Taxable? Category: | Mone
~ Shipping Information L . P
o Note on Shipping Information:
Shipping: §0.00 [J Exclude from shipping charges Depending on how you are
Container: Self - calculating shipping, you will need
: to provide different information.
Weight: 0o Ib
Dimensions: Length: [0.0 in % Width: 0.0 in % Height: [0.0 in
= Inventory Information I
Quantity: 15 o ] ]
Note on Shipping Information: Depending
Threshaold: 0 on how you are calculating shipping, you
Unit of Measure: will need to provide different information.
Cost: $0.00
Supplier: MNane v

If you are selling discounted items, you may choose to include a retail price, will provide customer an easy way to see
how much they are saving by purchasing on your store. If you aren’t seeing discounted items, then you will want to
leave the retail price field blank because including a retail price will show customers they are saving SO.

When using a surcharge for a product, customers viewing your live store will see the total cost of the product (ie: the sell
price + any surcharge). This option gives you the ability to include information about any surcharges on the customer’s
invoice. Because customers will see the overall total cost when looking at a product, these feature isn’t commonly used.

Depending how you are calculating shipping, you will need to provide different shipping information. For example if you
are using UPS, you have the ability to calculate based soloing on the weight of an item (in pounds). When you are using
USPS, shipping is calculated based on a packing algorithm. USPS requires that weight is entered in pounds (if an item is 8
ounces you will need to enter the weight as .5 Ibs) and that dimensions are entered in inches. You will also need to set
up shipping containers for USPS to determine the packaging that will be used when calculating shipping.

~ Attributes 3 . ) 2
If you have any product options, you can add an attribute. Common attributes

h are size, color and scent. To add a new product option click on Add Attribute.

10 sttribtes remaining.
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Product Services are used
to collect additional
information that
customers can type into
this field.

- Atributes

Type of Chain: Shared Attributes
- Mane

Storefrant Label
Type of Chain

Selection Display Type
@ Pull down menu O Radio button

Attribute Values
Silver, Gold

Here you can enter the name of the product option. For
example if you wanted customers to choose the type of
chain, the Storefront label would be Type of Chain and
the attribute values would be the choices in this case
Silver and Gold.

Be sure to separate your product options with a comma.

| Add Another Attribute h

To add second attribute, click on add another attribute.

9 attributes remaining.

Attribute Values
ZFilwver, Gold

Shared Attributes

Mecklace Length:
- Mone

Storefront Label
Mecklace Length

Selection Display Type
@ Pull down menu O Radio button

Attribute Values
15 inch, 22 inch

Add Another Attribute

& attributes remaining.

~ Options

Product Services: Sve Gather?
1: F
2 F

= Custom Information
Custam 1
Custom 2
Custom 3
Custom 4
Custom 9

Custom B

Here you can enter the name of the product
option. For example if you wanted customers
to choose the length of the necklace, the
Storefront label would be Necklace Length

7 and the attribute values would be the choices
in this case 18 inch and 22 inch.

Be sure to separate your product options with
acomma.

Title Fee

Custom information is used when
custom code has been added to your
Storefront. In most cases these fields
will be left blank.

Unlike a product attribute where customers can select information from predefined options, product services allow
customers to type information into this field. Generally this field is used if you need to gather additional information to
personalize a product. For example, if you are selling shirts and need to know the name of the company to put on the
shirt, you could check the box for gather and put “Company Name” as the title. Customers view your store will see a box
for company name where they can type the name of the company. You also have the ability to charge an additional fee

for personalization.

~ Search Engine Tuning
Meta Description:

Search Engine Keywords:

Here you can enter a meta
description for this product.
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Customers won'’t see this information when they are looking at this product on your live store. Typically, search engines
will display this text with the link to a particular product on your store. The blue link is generally the name of your
product and the text underneath it is your meta description. While it is helpful to include keywords in this short
description, the goal of a good meta description is to be easily understood and encourage customers to click on the link
to this product.

v Google Product Search Feed 2

Google Category:

Note: Make sure you enter the category as shown in the Google Category Taxonomy.
Example: Toys & Games > Puzzles > Jigsaw Puzzles

Gender: None b
Age Group: None v
[ Submit ] [ Reset ] [ Preview ] [ Cancel ]

Next if you are uploading your products to Google Shopping, you can include more detailed information that Google
Shopping uses for items. If you are in the US, UK, Germany or France there are several categories of items that must

include the Google Category. Additional information on categorize your products
Note: Any product belonging to the following Google categories must set the Product > Google Product Search Feed > Google Category value as
shown below.
e  Apparel & Accessories > Clothing
e  Apparel & Accessories > Shoes (Note: Do not use Apparel & Accessories for clothing and shoes.)
e Media > Books
e  Media > DVDs & Videos
e Media > Music
e Software > Video Game Software
Also remember that specifying a Google category does not replace the Product Type. The category that you place your

product in is used for the product type for Google Shopping.

If you are selling Apparel & Accessories, you will also need to select the gender (Female, Male or Unisex) and Age Group
(Adults or Kids) for this item.

Once you have finished creating your product, remember to click submit! You can always come back and update this
product later.

Product = Add

Once you have finished setting up the
Product Information | product, we can now add more information
about our product options (or attributes).

» Home

» Store Design

+ Store

« Product Falling Star Charm Necklace
List Product No. 17
Search
Add [ Update ] [ Copy ] [ Keywards ] [ Related ] I[ Attributes ]l [ Praomations ] [ List on eBay
Images
b Shared Attributes - Basic Information 2
~ Categories .
ndd Product Mame:™ Falling Star Charm Necklace
) Categories: Mecklaces
List

Before you start setting up the attribute combinations, when you are dealing with two or more attributes that affect the
price of the product. It can help to draw a quick table of the different pricing combinations.

In this case, an 18 inch silver chain cost $25 while a 22 inch silver chain costs $28. An 18 inch gold chain costs $50 while a
22 inch gold chain costs S60.

Silver Chain | Gold Chain

18 inch length | $25 S50

22 inch length | $28 $60

As you can see there are 4 different combinations, so we will need to set up 4 different attribute pricing combinations.
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Froduct = Adid

Product Attributes

Falling Star Charm Necklace | SKU: | Price: $25.00

 Home

b Store Design

» Store
Current Attribute Inventory
= Product
Li=t SKU Price Oty
Search .
Add Add Attribute to Inventory Now that you are looking at the product attributes,
Imaes you can modify the product information for each
g attribute combination.

b Shared Attributes

- Basic Information 2
- Categories
Next you will need to select the attribute

|

List ISBH: | |
|
|

Map . combination that you would like to setup.
Low Imventory AR | In this case because both items affect the
. i f the product, you will need to
(l=les price o .
Backordered | select a chain type and a necklace length.
b Manufacturers Condition: v = Type of Chain:
g B

b Suppliers

Custom Fields

Type of Chain:

Mecklace Length:

» eBay Mecklace Length: M
» Marketing
v Chrder * Pricing Information 7
¥ Shipping e |$25 0 |
b Customer
Cost:
b Support |$D'Ijlj |
Report
* Inventory Infermation 2
] Here you can enter the number of
GQuantity: this combination you have in stock.

nit of Measure:

]

In this case there 18 inch silver
chains in stock.

= Shipping Information 2
Weight:

|D'D | b Note on Shipping Information:
Length: |EI.EI | i Depending on how you are

calculating shipping, you will need

Width: |D_D | in to provide different information.
Height: ||:|E| | in
Container:

Choose File | o file chosen

Electronic
Fulfillrment:

Apply [F

When you are done adjusting the product information for this
particular attribute combination, remember to click submit.
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Product = Add

» Home Product Attributes
» Store Design Falling Star Charm Necklace | SKU: | Price: $25.00
» Store
Current Attribute Inventory
* Product
List SKU Price Oty
Search 1 $25.00 15
Ldd Silver, 18 inch Once you have finished setting up your first attribute
Imanes combination, you will be able to see a quick snap shoot
! ) Add Attribute to Inventory of the attribute details here. If you ever need to change
v Shared Aftributes this information, you can click on the blue number next
= Categories to the attribute.
Add ~ Basic Information Iy
List
Map Sk | |
Law Inventary ISBN: | |
Backordered
ackordere M- | |
b Manufacturers
P Suppliers UPC: | |
Custom Fields Canditian: New v

Next you will need to set up your
b eBay

Type of Chain: ] . second attribute combination.
» Marketing
Mecklace Length: In this case, let’s set up the other

2 Ordar silver necklace length.

» Shipping

v Customer ~ Pricing Infermation 2

» Support Price: 1$25.00 Next you can enter the price
Report Cast: |$I:|_DD for this attribute combination.
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* Inventory Information iy

Quantity: 20 Next you can enter the quantity of this

combination that you have in stock.

Unit of Measure:

* Shipping Information 2
WWeight: 0n b

Length: 00 in

Width: 00 i

Height: 0n i

Containar: Salf w

[E When you are done adjusting the product information for this
particular attribute combination, remember to click submit.
Return to Product

You will need to repeat this process for the 18inch gold chain and the 22 gold chain combinations. Once you have
finished setting up your attribute options, you will be able to view your current attribute inventory and make sure all of
your pricing is correct.

Product = Add
» Home Product Attributes
+ Store Design Falling Star Charm Necklace | SKU: | Price: $25.00
b Store
Current Attribute Inventory
= Product
List SKU Price oty
Zaarch 1 $50.00 30
Add Gﬂld, 18 inch
Images 2 | $50.00 g
b Shared Attributes Cialil, 22 fintely
! k] F25.00 15
= Categaries
Add Silver, 18 inch
) 4 $26.00 20
List - -
Sikver, 22 inch
Map
Low Inventory Add Attribute to Inventory Once you have finished setting up all your attribute
Backordered combinations, you will be able to see the price for
v Mlanufacturers each combination and the quantity in stock.
b Suppliers = Basic Information 2
Customn Fields SKL-
» eBay
ISBR:

» Marketing
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